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Gender Schema 
The Influence of Gender Schema on the 
Perception of Advertising 
Schemas are used to organize knowledge about a 
stimulus or concept. They help to show what information 
should be notice or ignored, interpret between long-term 
memory and the current stimulus, and aid in efficiently 
storing information. Individuals' responses to decisions 
are guided by schemas. The process of eleviating cognitive 
dissonance between reality and existing schemas serves 
as their motivation (Ruble & Stangor, 1986). 
Schemas are able to shape an individual's perceptions, 
and therefore, even their self-concepts (Bern, 1981). 
"The readiness with which an individual invokes one 
schema rather than another is referred to as the cognitive 
availability of the schema" (Bern, 1981). Individuals 
who are sex-typed are thought to use gender-based schematic 
processing. Gender schematic processing infers that 
information is processed based on sex-linked associations. 
Sex-typed individual's behavior is, therefore, 
controlled by society's approved behavior of men and 
women. Schema theory relates to process, not 
content. These sex-typed individuals process information 
based on the two dichotomous variables, masculinity and 
femininity, which are on opposite ends of one continuum. 
Non sex-typed individuals can score high on masculine 

























